THE €SUP O ENECHEER:

Rainbow Stores

According to legend, if ene were to follow the rainbow to its end,
one would find a great pot of glittering gold. Many merchants may
not believe this fable, but at any rate over 200 live-wire grocers in
and around San Francisco firmly believe in the future of the Rainbow
Stores.

With future plans calling for extension of operations over Northern
California, Victor Traverso, Jr. and John A. Traverso, brothers,
better known as Vic and Jack, state that they have one of the best
thought-out and most unique plans of cooperative membership in the
United States. It is unique in the fact that: (1) There is no outside
capital used in the project and none required. (2] There are no
membership dues.

That the Traverso brothers and Rainbow Stores have been success-
ful is indicated by the steadily increasing membership necessitating
the larger quarters pictured above. They state: "We actually help
our members build profitable businesses. We are constantly working
out plans of cooperative sales helps, better merchandising methods,
advertising ideas, which together with our exclusive Rainbow Service
positively insures success fo every Rainbow member."”

Alexander-Balart Company is proud of the privilege it enjoys in
producing Rainbow Brand Coffee, insuring Rainbow Grocers 'a
profit in every pound.” In selecting the highest quality coffee to be
packed under Rainbow Brand, Mr. Jack Traverso stated:

"Any attempt fo formulate principles and policies for building the
largest possible volume of coffee business should begin by admitting
that nothing but the best quality will bring back the greatest number
of consumers for more Rainbow Coffee. We will conceniraie our
efforts on one blend and one brand—the best—on the lowest price-
basis consistent with strict maintenance of quality and uniformidy.™

No wonder Rainbow Coffee sales are steadily increasing.




